Inevitable Encounters,
BISAZZA WEARS EMILIO PUCCI

A new collection of mosaics based on designs by the Pucci brand and presented
at the Salone del Mobile

MILAN

Occasionally, distant worlds encounter and only afterwards, observing the outcome, does
one realize that this creative collaboration must have been predestined. An example?

The joint project by the renowned Venetian mosaic specialist Bisazza and the Florentine
fashion house Emilio Pucci.

The two brands presented their joint creations at the recent Salone del Mobile interior
design show in Milan. Both share a vocation for excellence and a particular passion for
marrying color composition with formal stylishness, thereby projecting their identities to the
world. Through the collaboration with Pucci, Bisazza has produced three new mosaic
compositions: Alba and Amelie — based on Pucci designs from 2006 — blend geometric
and floral motifs, while Onde —— a decorative motif for a scarf, developed in 1969 —
articulates the theme of ocean waves in brown, beige, white and black versions.
Alongside these “standard model mosaics”, to highlight the qualitative excellence of these
two Italian luxury brands, three hand-made mosaic panels were presented, each one
created by a team of six skilled artisans over a total of 200 hours work. Produced in limited
editions of 99 pieces, these panels constitute genuine works of art and are sold at the
price of 33,500 euros each.
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